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TUESDAY TALK June, 2024

SOCIAL MEDIA MARKETING: A GOOD STRATEGY FOR
MARKETERS AS WELL AS CONVENIENCE FOR
CUSTOMERS

Presented by Debalina Mitra, SACT — 1, Department of Commerce

Prasanta Chandra Mahalanobis Mahavidyalaya

Abstract:

Social media marketing is the process of creating content for social media
platforms to promote your products and/or services, build community with your
target audience, and drive traffic to your business. With new features and
platforms emerging every day, social media marketing is constantly evolving.
Social media marketing covers all steps and initiatives you undertake when you
manage your social media channels to promote and sell your brand, products,
and services. This can include promoting and scheduling social posts, replying
and interacting with customers, or analyzing the results of your efforts. Social
media marketing helps brands to raise awareness, sell products or services,
build a community, advertise to target audiences, or provide customer

service. In today’s digital age, social media has become an integral part of our
lives. From connecting with friends and family to staying updated on the latest
news and trends, social media platforms have revolutionized the way we
interact and engage with the world. However, the impact of social media goes
beyond personal connections and entertainment. It has also become a powerful
tool for businesses to enhance customer engagement and retention. In this
article we will explore the various ways in which social media can be leveraged
to build strong customer relationships, acquire new customers, enhance brand
awareness, and foster customer loyalty. Whether you are a social media
marketer or a business owner, understanding the power of social media in
enhancing customer engagement and retention is crucial for staying ahead in
today’s competitive market. So, our objective in this article is to explore the vast
potential that social media holds in transforming businesses.
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